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because your lived experiences and worldviews can help shape 

the way policies are created. As you live and vote in your elected 

official’s district, you have the ability to tell your lawmakers about 

the issues that directly impact your community and the youth, 

young adults (YYA) and families that you serve every day.

Intentionally building strong relationships with Members of the U.S. 

Congress is a critical first step in effectively advocating for policy 

change. Anyone can advocate. Whether you’re defending a cause 

or supporting the interests and needs of a particular group, you are 

advocating for a position that legislators want and need to hear. 

You are powerful —

National Network for Youth Advocacy
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The Power of Advocacy – 
Your Voice Changes Policies

Join the National Network for Youth (NN4Y) in advocating for life-changing policies 

that continue to impact and serve YYA experiencing homelessness. Our collective 

advocacy platform takes a comprehensive approach that includes all forms of 

homelessness. We are focused on helping young people avoid homelessness 

altogether or quickly exit homelessness when it does occur. 

As a constituent of two U.S. Senators and one U.S. Representative, you have the 

most power to effect change by meeting with these elected officials, building strong 

relationships with them, and advocating for our collective policy agenda. Engaged and 

active constituents are critical to educating and persuading policymakers because 

national organizations have a limited reach. Constituent service providers and 

Take action by using NN4Y’s resources and join us in shaping 

federal policies so that we can create a future in which every 

child, youth and family have a safe place to call home. 

National Network for Youth Advocacy
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individuals have the ability to shape policies by persuading policymakers of the importance 

of our collective policy positions and agenda. The first step is to build a relationship.

There are several ways that service providers, members of your community, and young 

people with the lived experience of homelessness can work together to influence policy. 

This toolkit provides many different strategies that can be utilized and is backed by research 

and informed by congressional staff. 

Keep in mind, no one else knows what you know or has had the same experiences. No one 

else is likely to take up these issues, so you must take the time to build these relationships 

and advocate for our collective policy agenda. Together, we shape federal policy and 

practice. 

In Powerful Hands ///
Constituent service providers 
and individuals have the 
ability to shape policies...

National Network for Youth Advocacy
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In-District Advocacy 

Across the country, 4.2 million young people experience homelessness 

every year. Not every community has programs and support services, 

and many young people go unseen and unserved. For these reasons, 

we need you to take time out of your busy schedule and take action 

to impact federal policy. Your work in communities and knowledge of 

the local issues will inform and educate policymakers on the value of 

community-based interventions that help young people experiencing 

or are at risk of running away, homelessness, exploitation, and/or 

trafficking. 

National Network for Youth Advocacy
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Heart.

To engage the heart is to create an experience or share a story that appeals to a legislator‘s emotions. 

Consider what emotions might help influence a policymaker‘s position on a key issue such as youth 

homelessness and human trafficking. These can be feelings of hope, urgency, empathy, or anger at how 

current systems continue to cause youth and young adults‘ barriers and inspiration to take action.

Mind.

To influence a legislator’s mind is to share helpful information to inform and educate her/him on a key 

issue, your position and why, and proposed solutions. It is also helpful to encourage your legislator to 

think about the consequences if solutions are not enacted to address current conditions. Create a dialogue 

where policymakers will want to ask for more information and take action to enact solutions. 

Political Health.

To get your legislator to consider his/her political health, show what’s at stake should conditions remain as 

they are. For example, youth who have experienced homelessness and are reconnected to more traditional 

education and employment pathways are more likely to become part of the workforce, be taxpayers, and 

civically engaged voters. It is also helpful to encourage your legislator to think about the consequences. 

For example, homelessness and its consequences are not just problems for those involved but also for 

society. The cost to society is high—youth experiencing homelessness experience barriers to becoming 

contributing, successful family members and community members. If we don’t help them while they are 

young, they may well become tomorrow’s chronically homeless adults.

Advocacy and Engagement Strategies: Heart, Mind and Political Health  

According to the Congressional Management Foundation, engaging the “heart, mind and political health” of a 

policymaker is an effective way to establish rapport and develop strong relationships with Members of Congress. 

National Network for Youth Advocacy
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The Ask

One of the most common mistakes advocates 

makes when meeting with a Member of 

Congress: Instead of asking them to do 

something, they talk about their work and 

their community’s problems without offering 

solutions. Trust us, whoever you are meeting 

with wants to hear solutions and clear actions 

they have the power and authority to take- this 

is what we call an “ask.”

NN4Y has created fact sheets, letter templates, 

policy briefs, and tools to use in your 

congressional meetings. NN4Y also provides 

timely updates so that you know the most 

critical times to contact your Member of 

Congress and ask them to take a specific action 

(make an ask). 

The requests you make of your Representatives 

are most effective if you have an existing strong 

relationship. However, do not let a lack of 

relationship keep you from reaching out!

Some examples of asks are:

• A commitment that the legislator will 

co-sponsor the Runaway and Homeless 

Youth and Trafficking Act

• A commitment that the legislator will vote in 

favor of the Homeless Children and Youth Act 

• A commitment that the legislator will sign a 

Dear Colleague Letter in support of increased 

funding for RHYA and EHCY

FOLLOW UP 

A key step in building a relationship and 

advocating for policy solutions is to know if your 

Representative did what you asked them to do 

and then respond accordingly. 

If they did what you asked, show your gratitude 

with a thank you letter, email, phone call, or all 

of the above! 

If they did not--express your disappointment via 

a phone call, letter, and/or email and ensure that 

you bring it up in your next face-to-face meeting. 

It is our job to hold Members of Congress 

accountable for their actions or inactions. 

Staying informed and following-up to express 

either your gratitude or disappointment 

builds deeper relationships and deepens your 

advocacy impact. 

National Network for Youth Advocacy
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There are a number of ways you can send a message 

to your policymakers and make your voice heard. We 

have outlined seven primary strategies: in-district/state 

meetings, town hall meetings, site and program visits, 

stakeholder roundtables, Op-Eds and letters to the Editor, 

blogging, and E-Advocacy.

Strategies for 
Engaging with 
Members of Congress 
in Your Community .

National Network for Youth Advocacy
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in-district/state meetings
In-district/state meetings are a great way to 

get in-person face time in with a legislator. 

It would be best if you prioritized taking the 

time to meet with your Member of Congress 

when they are back in the district fo:

Building a new or strengthening 

an existing relationship with the 

Member of Congress and their 

staff;

Educating the Member of 

Congress and their staff about 

the local needs and solutions 

regarding youth and young 

adult homelessness/human 

trafficking; and

Asking the Member of Congress 

and their staff to do at least 

one thing that would advance 

a stronger response to either 

prevent or respond to YYA 

homelessness and human 

trafficking. 

Meeting with Members of Congress and 

their staff in the district is a great way to 

bring visibility to your organization’s work 

and share the value of the services you 

provide to youth and young adults in their 

district, and advocate for commonsense 

policy solutions to these local issues. 
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How to Know When They Will be Back in the State/District Offices 

This congressional calendar shows you when your U.S. Members of Congress will be back in their 

home state/district offices. We recommend trying to set-up an in-district meeting at least three 

weeks in advance.

National Network for Youth Advocacy
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Tip ///
They may ask you 
to send an email 
or fill out an online 
form. Just be sure 
to communicate 
with the scheduler 
in whatever medium 
that office prefers. 
Every office is 
different.

Tip ///
They may ask you 
to send an email 
or fill out an online 
form. Just be sure 
to communicate 
with the scheduler 
in whatever medium 
that office prefers. 
Every office is 
different.

Tip ///
They may ask you 
to send an email 
or fill out an online 
form. Just be sure 
to communicate 
with the scheduler 
in whatever medium 
that office prefers. 
Every office is 
different.

Schedule Your In-District Meeting
To identify your legislator, visit: https://

www.govtrack.us/congress/members  

To locate your U.S. House 

Representative, enter in your 

home address. To find your U.S. 

Senators, select a state from the 

dropdown box. 

Once you have identified your 

legislators, use the calendar on 

the previous page to schedule 

your meetings for a time when 

they will be back in their district/

state. TIP: The Senate and 

House do not follow the exact 

same schedule, though it is very 

similar, so please take a close 

look at the calendar.

Visit each Member’s website to 

find out how to contact them to 

set-up a meeting. If you don’t 

already have a relationship 

or contact, it is best to call. 

To set up a meeting with the 

representative themselves and 

not one of their staff members, 

you need to speak with the 

scheduler. TIP: They may ask 

you to send an email or fill 

out an online form. Just be 

sure to communicate with the 

scheduler in whatever medium 

that office prefers. Every office 

is different.

01

02

03

National Network for Youth Advocacy

013 



Prepare for Your In-District Meeting
Determine Who Will Participate in 
Each Meeting

Bring together a group of 

individuals (such as front line 

staff and a young person who 

went through your organization’s 

program) who can speak about 

the issue by experience. 

Do Your Research

Once you know who your U.S. 

Representative is or Senator, 

visit their website. This is a 

great way to learn about the 

committees that they sit on and 

issues they are focused on.  This 

information helps to frame 

your “ask”. For example: One of 

your representatives sits on the 

Senate Judiciary Committee—

definitely advocate for the 

reauthorization of the Runaway 

and Homeless Youth Act because 

the Senate Judiciary Committee 

and House Education and Labor 

Committee have jurisdiction over 

RHYA.  See Appendix C to learn 

more about key Committees and 

what they have jurisdiction over.

NN4Y has compiled all the most 

recent research on the issues of 

youth homelessness and human 

trafficking for you to use, see 

Appendices A and B. Reach out 

to your legislator’s district office 

by email or phone. Their website 

will generally have information 

on the best way to contact the 

district office. For example, 

some offices will have a page on 

their website that will allow you 

to schedule a meeting directly 

while other offices may require 

you to call them. 

Plan to Advocate

Plan your talking points and 

a story to share during your 

meeting tailored to your ask(s). 

Be prepared to answer questions 
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on the issue(s) that you are 

raising. 

When sharing personal stories, 

make sure to connect your story 

with what you are asking the 

Member of Congress to do.   

Prepare handouts in advance 

to give to everyone you meet 

with. Handouts may include data 

points, statistics and more on 

your organization’s programs.  

TIP: You may need multiple 

handouts for each meeting 

depending on how many staff 

you will meet with. It is always 

better to have more than you 

need than not enough. 

Develop a rapport with the 

staffer and/or the Member of 

Congress and offer to be a source 

of information after the meeting. 

Build a Relationship

Follow up after the meeting by sending a 

thank you email to the person you spoke to. 

Emails may include the following: 

Express your gratitude for their 

time and reflect on a point that 

they shared during the meeting. 

Share any materials your 

provided, such as fact sheets, 

reports or research, in a digital 

copy format and attach to the 

email. 

Find a way to stay in touch. For 

example, invite them to visit your 

program during the next recess 

so that they can see and hear for 

themselves about the need for 

and value of services 
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town hall meetings
Town hall meetings are a forum in which 

elected officials such as Members of Congress 

meet with constituents in their congressional 

districts. These in-person meetings provide an 

opportunity for communities and constituents to 

voice issues of interest and to discuss upcoming 

legislation. Town Hall meetings are held in 

different venues such as schools, libraries, 

and municipal buildings. Visit your legislator’s 

website to find out if they have any upcoming 

town hall meetings scheduled. You can also visit 

https://townhallproject.com/ for a national list of 

upcoming events. 

Top 5 Things Constituents Should Know

Town Halls are some of the best times 

for constituents and the general 

community to speak directly to their 

U.S. representative in person. 

It’s also the ideal time for everyone 

in the community to hear what is 

important to their neighbors and to 

community stakeholders. 

The purpose of a town hall is to 

ensure that Members are doing the 

work of the people in Congress and 

that the voices of the people are 

being heard--democracy at its finest. 

During the first half of a town hall, 

the Member may provide a legislative 

update and rundown of the legislation 

that he/she has been working on. 

The second half is typically a Q&A 

session for audience participants to 

ask questions to the Representative.

How to Get the Most Out of a Town Hall 
Meeting

Prepare clear and specific questions. 

Share a story about yourself, your 

work and your community. 

Share about what’s important to 

you, and what the Congressman/

woman can do about it. Is it bills, 

funding, advocating for something, 

collaboration with other Members? 

Share solutions.
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Constituent Power ///
These in-person meetings 
provide an opportunity for 
communities and constituents 
to voice issues of interest and 
to discuss upcoming legislation.

After the town hall is over, make 

sure to introduce yourself and 

reiterate what’s important to 

you, why it’s important and the 

message that you want to get 

across with the Member. 

Introduce yourself to his/her 

team, ask for their business 

cards, and be sure to follow 

up. One way to follow up after 

the town hall is to reach out via 

email to schedule a meeting and 

to continue the conversation. 
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site and program visits
Share your organization’s work and 
programs with your policymaker so that 
he or she can see its value and the impact 
for themselves.

Invite your Policymaker for a Site Visit

Contact your Member of Congress’s 
district office, specifically the person 
that makes your Member of Congress’s 
schedule and/or a district staffer that 
you have already met with and invite 
them to an event at your organization. 
Events may include a program kickoff 
or annual dinner.  Inviting them to visit 
your program allows them to see services 
and processes in tangible ways and the 
community impact firsthand.

If your legislator is unable to attend, 
find out if their district staffer is 
available. Invite the staffer for a tour of 
your organization’s program. Share a 
sample agenda in advance and a general 
summary of what they can expect during 
the site visit. Also offer to share any 
resources in advance that might help 

the staffer understand the experiences 
of youth and young adults experiencing 
homelessness and solutions such as the 
Runaway and Homeless Youth Act. 

Planning the Visit 

Experiential Once you have a date and 
time confirmed, develop a plan with your 
team internally to highlight the different 
ways that your organization serves 
youth and young adults experiencing 
homelessness in your community. 
You may also want to share about 
the upcoming visit by developing a 
communications plan including social 
media to help promote the event. (See 
pages 15-16 for tips and ideas.)

The Site Visit Experience                                                                                               

Experiential advocacy is a known 
and practiced method of engaging 
decisionmakers, such as policymakers, 
through the sensories (i.e. sight, sound 
and touch). Policymakers are people first 
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and politicians second. To influence 
your legislator as a potential 
champion of runaway and homeless 
youth, think about the different ways 
that you can engage their senses 
as well as their emotions during a 
site visit to help them understand 
runaway and homeless youth. 
Consider the following:  

What Type of Visuals Might you 
Highlight During the Site Visit? 

You may want your legislator to see 
boxes of donated items for the youth. 
Think about the details. This process 
can help humanize the population 
of runaway and homeless youth to 
a legislator who may otherwise feel 
detached sitting in Washington. What 
are some items that might help to 
humanize the young person as an 
individual and not just a part of the 
statistic? A backpack/bag, clothes, 
books, or even toiletries are some 
simple items. These are daily and 

relatable items that an individual, 
such as a legislator, relies on in their 
own life. The more you can bridge the 
gap to address an “us versus them” 
mindset, the more likely you will be 
able to engage your legislator more 
authentically. 

What sounds and words 
might they hear? (Examples 
include allowing your 
legislator to sit in on a 
group of youth learning 
about financial literacy or 
job attainment or having 
a young person share 
about his or her personal 
experience--these are 
ways for the legislator to 
listen directly to the young 
people whose lives are 
impacted by homelessness 
and who benefit from the 
life-changing services that 
are funded by the Runaway 
and Homeless Youth Act.)

01
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Are there objects and/or 
products that they can touch 
or hold during their visit? 
(Whether it’s sitting in a cold 
room filled with empty beds 
or holding blankets that are 
provided to parenting youth and 
their children, think about the 
different ways that the sensory 
of touch triggers emotions and 
responses from individuals. This 
is a powerful way to engage your 
legislator by enabling them to 
think about the different ways 
that policies directly affect the 
population that we are serving.) 

Helpful hint: During the site visit, 
offer to take photos but be sure to 
always ask for permission prior. 
You may also think about sharing 
these photos using social media 
channels such as in a Facebook 
post, Tweet or Instagram story. 

Follow Up After the Event

Send a follow-up email to thank the 
legislator and/or their district staff for 
taking the time out of their schedules to 
visit your organization. Attach and include 
any resources that you shared during the 
site visit as well as any photographs that 
were taken that day. 

Coordinate and Share About the Meeting 
with the NN4Y Team 

Once, you’ve had the opportunity to 
meet with your legislator, don’t forget to 
share about your experiences with the 
NN4Y Team. Sharing updates with the 
NN4Y Team on any meetings, events, 
and communications with the district 
office helps continue to shape policies 
that impact youth and young adults 
experiencing homelessness.     
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stakeholder roundtable
Why is it Valuable?

A roundtable is a helpful way to provide 

a snapshot of how your community 

works together on a specific challenge. It 

provides an opportunity to formally invite 

a key decision-maker, such as a Member 

of Congress, to the table as a part of the 

conversation and as a partner to the 

solution. It also creates an open dialogue 

to discuss challenges and barriers to uplift 

cross-sector stakeholders working together 

in different ways and are committed to 

ending youth homelessness. 

how to plan your own 
stakeholders’  roundtable

Have a clear focus. The best 

roundtables are always those 

with the clearest focus. While 

participants benefit from 

the knowledge shared within 

sessions, the networking 

component is increasingly 

important.

Determine the Composition 

of the Group. Who are your 

allies in the field? Who are the 

reputable and knowledgeable 

experts on the issue? Who 

can help paint a broad picture 

of the current landscape 

of youth and young adults 

experiencing homelessness 

in your community and can 

discuss granular substantive 

information?

A key role in any roundtable is 

the moderator. This person has 

to be articulate, confident, and 

knowledgeable about the topics 

discussed.

Collect feedback, adjust and 

repeat. It’s essential to collect 

feedback from the roundtable 

discussions that you host. With 
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this feedback, you can adjust your 

program and make it an even better 

experience

Reach out to your legislator using the 

same steps outlined earlier in this 

guide, such as reaching out via email 

or setting up a time with the district 

scheduler. October is an ideal time to 

invite your U.S. House Representative 

or U.S. Senator to participate in a 

stakeholders’ roundtable.

Building an Agenda for a Roundtable 
Discussion

Logistics: Determine a date, time and location for 

the stakeholders’ roundtable. 

Timeframe: Identify how long of a conversation 

you will want to set for the roundtable. Be sure 

to leave time for content as well as questions and 

answers.  

Tailor the agenda according to your goals for the 

meeting and anticipated outcomes. 

Determine speakers/roles. Speakers should have 

a strong voice, are reputable and respected 

leaders/organizations in the community, 

are creating an impact through both their 

professional contributions and network of 

relationships.

Conclude with your ask. Some examples: 

A commitment from the legislator to co-sponsor 

and vote in favor of the Runaway and Homeless 

Youth and Trafficking Act

In preparation for the roundtable, be sure to 

schedule time in advance with partners and 

colleagues who are involved with planning 

details of the event. There should be a clear 

line of communication with everyone involved 

from speakers to staff helping with registration. 

Everyone is an important part of the process.

Invite your Member of Congress 

Reach out to your legislator using the same 

steps outlined earlier in this guide, such as 

reaching out via email or setting up a time with 

the district scheduler. October is an ideal time 

to invite your U.S. House Representative or 

U.S. Senator to participate in a stakeholders’ 

roundtable.
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National Network for Youth Advocacy

022



What is an 
Op-Ed?
An Op-Ed (also referred to as an 
“Opposite Editorial”) is a written 
article in the form of commentaries 
and opinions by individuals who 
are not affiliated with publishing 
newspapers. Op-Eds are generally 
short pieces (approximately 600-750 
words) and are written in reference to 
current events. 

Op-Eds and 
LEttErs tO 
thE EditOr
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top tips for writing an op-ed
Identify your goals for writing an 

Op-Ed (Why are you writing this 

piece and what is the ultimate 

outcome that you want to 

happen?)

To contextualize the narrative of 

your piece, think about how the 

particular issue that you’re writing 

about is currently being framed 

in the media, across different 

channels, and whether there’s a 

dialogue on the issue at both the 

national and local levels. 

Consider the objective of your 

Op-Ed. (Should your piece incite 

curiosity, spur discussion, provoke 

controversy, and/or require a 

response? What do you want your 

target audience to do? Consider 

your “ask”.)

What are the current conditions 

surrounding the issue and can you 

identify some of the contributing 

factors? 

Know your audience. (Think about 

how you’ll frame your narrative, 

use of stylistic word choices, 

sharing data and information and 

quoting individuals with direct 

experience to the issue.)

Research the guidelines and 

understand writing requirements 

in advance. 

Consider opposing views and 

structure your Op-Ed as an 

argument consistent with viewing 

all sides

How does your written piece fit 

into the news today?

Create a strong opening 

introductory paragraph. 

Tell your readers why they should 

care. 

Avoid jargon but include factually 

based points when applicable.
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Who are the key 

decision-makers and what 

power do they have over this 

issue or set of intersectional 

issues? 

Are there any key 

assumptions that are being 

made with regard to the 

population of youth and 

young adults experiencing 

homelessness?

Conclude with a strong finish 

(your ending paragraph 

should be as strong as your 

first). 

Share your call to action (in 

other words, who should act 

and what are you encouraging 

them to do?) If your goal is 

to inform and educate the 

general public by increasing 

awareness on the issue of 

youth and young adults 

experiencing homelessness, 

ask them to visit your website 

to learn more information. 

If your goal is to encourage 

a Member of Congress to 

support the Runaway and 

Homeless Youth Act, invite 

them to visit your program 

and reach out to the National 

Network for Youth for 

additional resources. 
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What is a Letter to the Editor? 

Letters to the Editor are written in direct 

response to a recently published article in the 

newspaper and are approximately 150-200 

words in length. 

top tips for writing a letter to 
the editor

Personalize it. Making personal 

opening statements helps establish 

the writer’s credibility as someone 

with firsthand knowledge of the 

given issue and grabs the reader’s 

attention. 

If you’re responding to a published 

piece in the newspaper, make that 

clear.

Be authoritative and stick to the 

facts. You may write from your 

occupation perspective, your own 

experience with the given topic, or 

as a long-standing member of the 

local community

End with a call to action. Keeping in 

mind that the piece shouldn’t run 

any longer than 300 words (and that 

some publications have guidelines 

limiting letters to 150 words), wrap 

up with a line that lets readers know 

how to get involved or learn more.

Submit the letter. Now that you’ve 

written your LTE, please don’t be 

shy: It’s time to send it off. Draw up 

a list of local newspapers serving 

your community and look online for 

each publication’s instructions on 

reaching their editors.
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BLOgging 
fOr impact 

The goal of a blog post is to:

• Increase visibility 
• Establish authority and be 

considered as an expert of a 
specific issue

• Increase website traffic
• Gain more Facebook fans, 

Twitter followers, and 
Instagram followers

• Advocate on an issue by 
sharing your point of view 

What is a Blog Post? 

A blog post is an online form of 
communication and content. Some 
of the best blogs are engaging, 
deliver value and align with your 
organization’s beliefs, mission, 
strategies and activities. 
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Use eye-catching titles and strong 

introductory paragraphs.

Lead with values rooted in themes 

that your work and the movement 

to address and end youth 

homelessness focuses on: equity, 

opportunity, and community—to 

name a few.  

Key considerations when framing 

your blog: Think about why is this 

topic important? What’s causing the 

problem or current condition? What 

are the broader views on this issue 

down to the granular? What do you 

want your reader to understand? 

Limit your blog post somewhere 

between 300-700 words. 

In the first or first two paragraphs, 

give the reader an idea of what you 

are going to talk about, what you 

think about the subject and towards 

the end of the first or second 

paragraph give a teaser to get them 

to read more. 

Include images that spark curiosity, 

evoke emotions and inspire action.

Consider your tone and the language 

you’re using. Use an authentic and 

honest tone: pretend that you’re 

having a conversation with someone 

you trust.

Walk your reader through your blog 

by sharing explanatory examples (i.e. 

What is the root cause or concept 

that you want people to understand 

after reading your blog? Is there a 

systemic solution that you can point 

to by the end of your blog post?). 

Create headers for subtopics that 

you want to highlight and use lists/

bullets to break up long text.

Keep the discussion open: ask 

open-ended questions to gain your 

reader’s interest.

Promote through your organization’s 

website, e-newsletter, Twitter, 

Facebook post, Instagram, LinkedIn, 

Medium, and other social media and 

online channels.
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What is E-Advocacy and Why is it 
Important?

E-Advocacy is also referred to as activities relating to online activism. According 
to the Richmond Youth Organizing Hub, the four main components of E-Advocacy 
include:

• Assessing your target audience; 

• Planning a publishing matrix using social media channels such as Twitter, 
Facebook and Instagram; 

• Preparing a message calendar; and

• Tracking your online campaign’s metrics. 

According to the Congressional Management Foundation, nearly three-quarters of 
congressional staffers believe that using social media allows their office to reach 
people they otherwise would not be able to reach and almost half believe that 
advocacy campaigns directed at Congress are healthy for democracy. An informed 
engagement using online activism ensures discussion, visibility, and community. 
With the rise of online usage and social media, launch your own E-Advocacy 
campaign plan using the following 10 tips.
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20

top 20 tips on using social 
media for e-advocacy

Think about what are your goals?

Who are you targeting and for 

what?

Do some research to see 

who is engaging in online 

conversations on the issue of youth 

homelessness. Are there any key 

decision-makers, elected officials, 

organizations, or reporters that are 

posting about the issue of youth 

and young adults experiencing 

homelessness?

When identifying an issue, share a 

solution. 

Consider your audiences. 

Identifying your U.S. House 

Representative and Senator’s 

Twitter handles and Facebook 

pages helps when sending targeted 

messages such as thanking them 

for visiting your organization’s 

program and sharing photos.

Use visuals and/or videos when 

posting content online. 

Always include your organization’s 

logo when sharing visual content. 

Refer to statistical data and quoted 

language. (Language may be 

pulled from reports, papers and/or 

interviews.) 

Share resources. 

When quoting others, be sure to 

tag their Twitter handles when 

possible.

Encourage conversations and 

personalize actions. 

Embed videos when possible. 

Videos can be highlighting your 

organization’s people and events. 
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Videos should be 1 minute or 

shorter in length. 

Include hashtags in your 

online posts. 

Consider supporting and 

opposing views when posting. 

Promote your organization’s 

events using social media 

channels such as Twitter, 

Facebook and Instagram. 

Use cross-channel promotion. 

Encourage communications 

and non-communications 

staff to participate in social 

media practices. This will 

maximize your Team’s work 

and increase content posting. 

Plan your content in advance. 

Track your online metrics. 
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ADDITIONAL RESOURCES
1. https://nn4youth.org/policy-advocacy  

2. http://voicesofyouthcount.org/brief/national-estimates-of-youth-homelessness

3. https://www.opportunityagenda.org/explore/communications-toolkit 

4. https://www.communityplanningtookit.org/sites/default/files/Engagement.pdf

5. https://familiesusa.org/product/how-set-meeting-your-member-congress

6. www.myan.org/wp-content/uploads/2016/03/writing-a-letter-to-Your-Legislator-Center-for-

Lobbying-in-the-Public-Interest.pdf

7. https://nn4youth.org/wp-content/uploads/Model-Legislation-to-Provide-Housing-and-

Services-to-Runaway-and-Homeless-Youth-NN4Y-2015-For-Advocates-2-25-2016.pdf 

8. https://www.aauw.org/resource/lte-vs-op-ed/

9. http://cqrcengage.com/ancor/file/LKzy1Vnnf2z/Turning%20to%20the%20Press.pdf

10. https://writingcooperative.com/writing-op-eds-f54af509c76a 

11. http://www.pnhp.org/action/opedresourcesheet.pdf

12. https://www.nationalassembly.org/initiatives/national-reframing-initiative/using-the-new-

frame/

13. https://sparkaction.org/content/what-e-advocacy

14. https://sparkaction.org/content/ads-advocacy-8-best-practices-social-media-advertising

15. http://www.congressfoundation.org/storage/documents/CMF_Pubs/cmf-social-

congress-2011.pdf 
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APPENDIX A
YOUTH & YOUNG ADULT HOMELESSNESS STATISTICS

Your Members of Congress will be most persuaded by and interested in local information and data 

because they were elected to represent the constituents of your state/district. Always use local 

information and data to educate your members of Congress. These national statistics below can be used 

to highlight how the issues in your community are similar to what others face. 

• Groundbreaking research found that 

approximately 4.2 million youth and 

young adults experience some form of 

homelessness every year in America. 

Broken down, this is:

 o One in ten young adults, ages 18-25 

(that’s approximately 3.5 million young 

adults)

 o One in thirty youth, ages 13-17, 

experience some form of homelessness 

every year in America (that’s 700,00 

youth)

• Youth homelessness is just as prevalent 

in rural communities as it is in urban 

communities. 

• One in five runaway and homeless youth 

are victim of human trafficking- inclusive of 

sex and labor trafficking.

• Homelessness for youth is a fluid 

experiencing with many young people 

experiencing different types of 

homelessness, from couch-surfing to 

sleeping on the streets or in a shelter.

• Half of youth who experience homelessness 

in a year are doing so for the first time.

cOurtEsy Of chapin haLL
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APPENDIX A
YOUTH & YOUNG ADULT HOMELESSNESS STATISTICS

Lack of Education Plays a Role
The lack of a high school diploma or GED is most 

strongly correlated with a higher risk for youth 

homelessness. Those who do not completed 

basic education, are 3.5 times more likely to 

experience homelessness than peers who 

completed a high school diploma.  

Disproportionate Impact

Specific subpopulations of youth and young 

adults face higher risk for homelessness. 

LGBTQ youth were more than twice as likely to 

have experienced homelessness as their non-

LGBTQ peers. 

yOuth With LEss than a high schOOL 
dipLOma Or gEd had a 346% highEr risk Of 
ExpEriEncing hOmELEssnEss.

Black or African-American youth were 

at an increased 83% risk of experiencing 

homelessness as their white peers.

Hispanic youth face a 33% increased risk. 

Youth who are black and LGBTQ experience 

the highest rates of homelessness.
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APPENDIX A
YOUTH & YOUNG ADULT HOMELESSNESS STATISTICS
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APPENDIX A
YOUTH & YOUNG ADULT HOMELESSNESS STATISTICS

Young parents—especially those 

who are unmarried—had a three 

times highter risk of experiencing 

homelessness than non-parenting 

peers. This translates to more than 1 

in 3 homeless young women who ar 

epregnant or already have children of 

their own. This number is highest in rural 

communities. This findin is alarming, 

not only because of the risks posed to 

young people themselvs, but also to 

their children. Research shows that 

about 1.1 million children have a young 

parent who experienced homelessness 

within the last year. Homelessness 

in early childhood can have lifelong 

consequences.  

Systems-involved youth—

Chapin Hall‘s in-person brief interviews 

of more than 4,000 youth showed that 

nearly one-third of youth experiencing 

homelessness had expereiences with 

foster care an nearly half had been in 

juvenile detention, jail or prison.

cOurtEsy Of chapin haLL
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APPENDIX A
YOUTH & YOUNG ADULT HOMELESSNESS STATISTICS

Youth Experiencing 
Homelessness are Trafficked 
at High Rate
Unsheltered youth are more likely to fall 

victim to sex trafficking. According to a 2016 

report from the Family & Youth Services 

Bureau (FYSB), 24% of youth living on the 

streets exchanged sex for money and 27.5% 

did so for a place to stay. Covenant House 

International, an international network of 

providers of services to homeless youth, 

found that nearly one-in-five youth had been 

a victim of human trafficking – inclusive of 

sex and labor trafficking or both.

Youth who have been victims of abuse are 

more likely to exchange sex for the basic 

necessities they lack (e.g. shelter or food) 

– FYSB’s 2016 report noted that 23.5% of 

respondents had been abused before leaving 

home. A Las Vegas youth shelter found 

that 71% of domestic minor sex trafficking 

survivors had been sexually abused. 

homeless youth were 
sex-trafficked according 
to a University of 
Louisville survey 
conducted in Louisville 
and Southern Indiana

41%
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APPENDIX A
YOUTH & YOUNG ADULT HOMELESSNESS STATISTICS

Effectively Addressing All Forms of Youth & Young Adult Homelessness is Critical 
to Preventing and Ending Chronic Adult Homelessness 
Research has found that homelessness among young people is a fluid experience with many of the 

young people experiencing different types of homelessness experiences, from couch surfing to sleeping 

on the streets or in a shelter. American youth experiencing homelessness are a shifting population of 

young people who use temporary situations to get by when they cannot stay in a home of their own.

While the concept of “homelessness” might seem straightforward, in reality it takes many forms in terms 

of situations, acuity, safety, needs, and duration of events (Missed Opportunities, 2017).

Research from cities has shown that a high 

proportion of their chronically homeless 

adult population first experienced 

homelessness under as a young person 

under the age of 25.  The City of Seattle 

found that 43% of their unsheltered 

homeless population first experience 

homelessness as a minor (18%) or as a 

young adult between the ages of 18 and 

24 (25%). We will not effectively address 

homelessness in America unless we focus 

on resources and investments on young 

people and intervening early.

cOurtEsy Of chapin haLL
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APPENDIX B
KEY FEDERAL PROGRAMS & LEGISLATION

Runaway and Homeless Youth Act (RHYA)
This Act received a short-term reauthorization in 2018 and is in need of a full programmatic reauthorization 

that makes key updates to this program.  RHYA provides funding for community-based programs for 

youth and young adults experiencing homelessness. It has provided the foundation for community 

responses to prevent and address youth and young adult homelessness. We are working to pass the 

Runaway and Homeless Youth and Trafficking Prevention Act to fully reauthorize this critical federal 

program. Learn more and download resources.

McKinney-Vento Act’s Education for Homeless Children and Youth Program 
(EHCY)
The EHCY program removes barriers to the enrollment, attendance, and success of children and youth 

experiencing homelessness, PreK-12. This targeted assistance enables children and youth experiencing 

homelessness to benefit from investment in education, and enables them to break the cycle of generational 

poverty and homelessness. Not every community has a shelter or housing program available for young 

people experiencing homelessness, but every young person experiencing homelessness has a legal 

right to attend school, receive transportation to and from school provided, receive free school meals, 

and more. Learn more and download resources.  

Homeless Children and Youth Act (HCYA)
Every community in America is provided with U.S. Department of Housing and Urban Development 

(HUD) Homelessness Assistance Grant (HAG) funding for the purpose of addressing homelessness in 

their communities. Unfortunately eligibility requirements and the programs prioritized under HAG are 

narrow and not aligned with other federal programs. Further, HAG is not a youth-centric funding stream 

and communities struggle in implementing HAG funds in a youth appropriate manner because federal 

policy doesn’t require or encourage it. These policy issues:
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• Keep many homeless children, youth, and families in vulnerable situations and unable to access the 

housing and services that they need. 

• Create significant barriers to communities being able to collaborate across systems. 

NN4Y actively advocates for the passage of HCYA to allow communities to serve all youth experiencing 

any form of homelessness by aligning HAG eligibility criteria with other federal programs, including 

programs funded by RHYA and EHCY. HCYA would ensure that funding can be used flexibly to best 

serve the needs of the community. Learn more and download resources.

The Workforce Innovation and Opportunity Act (WIOA)
Youth and young adults at risk of or experiencing homelessness often identify the critical need for access 

to workforce development and job security to help them achieve independence, long-term stability 

and success. WIOA Youth Training programs provide critical educational completion and workforce 

development opportunities for young people at risk of or experiencing homelessness. Learn more and 

download resources.

Foster Youth to Independence Initiative
In an effort to eliminate the gaps through which foster youth fall into homelessness, the Foster Youth 

to Independence Initiative (FYI) extends HUD’s Family Unification Program (FUP) to all non-FUP housing 

authorities (that administer vouchers) and makes FUP vouchers available via HUD’s Tenant Protection 

Account. Learn more and download resources. 

APPENDIX B
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APPENDIX C
KEY CONGRESSIONAL COMMITTEES 

U.S. Senate

COMMITTEE NAME JURISDICTION

U.S. Senate Committee on the Judiciary
Runaway and Homeless Youth Act 
(RHYA)

U.S. Senate Banking Committee
Homeless Children and Youth Act 
(HCYA)

U.S. Senate Committee on 
Appropriations – Labor, Health and 
Human Services, Education and Related 
Agencies Subcommittee

RHYA and McKinney-Vento Education 
for Homeless Children and Youth 
(EHCY) federal funding

U.S. Senate Committee on 
Appropriations – Transportation, Housing 
and Urban Development and Related 
Agencies Subcommittee

McKinney-Vento Homelessness 
Assistance Grant (HAG) federal 
funding

U.S. Senate Committee on 
Appropriations-Commerce, Justice, 
Science and Related Agencies 
Subcommittee

Juvenile Justice and Delinquency 
Prevention Act (JJDPA) federal 
funding
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APPENDIX C
KEY CONGRESSIONAL COMMITTEES 

U.S. House

COMMITTEE NAME JURISDICTION

U.S. House Committee on Education and 
Labor 

Runaway and Homeless Youth Act

U.S. House Committee on Financial 
Services 

Homeless Children and Youth Act 
(HCYA)

U.S. House Committee on Appropriations 
– Labor, Health and Human Services, and 
Related Agencies Subcommittee 

RHYA and McKinney-Vento 
Education for Homeless Children 
and Youth (EHCY) federal funding

U.S. House Committee on Appropriations 
– Transportation, and Housing and Urban 
Development, and Related Agencies 
Subcommittee 

McKinney-Vento Homelessness 
Assistance Grant (HAG) federal 
funding

U.S. House Committee on Appropriations 
– Commerce, Justice, Science and 
Related Agencies Subcommittee 

Juvenile Justice and Delinquency 
Prevention Act (JJDPA) federal 
funding
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